Coca-Cola
and the King

Dean Taylor

few years ago when Daniel Kenaston, a mis-
Ai‘ionary in West Africa, was home on furlough,
e preached a sermon that really made me
think. He told of a journey that he took deep into the
bush to reach a remote African tribe. The tribe was so
secluded that it appeared as if no white man had ever
been there. When Daniel arrived the villagers were
happy to see him, and they wanted to take Daniel to
meet their king. Daniel was very excited and honored
by this.

As he came closer to the king’s chair his mind
was spinning, thinking about what the meeting
would be like./After he went through all the cer-
emonial protocol that is typical for that culture,
the king said that he wanted to give Daniel a gift.
Daniel was honored.

The king sent his servant back to get the gift.
As the servant came closer, Daniel noticed that he
had a black bag in his hand. He wondered, “What
could possibly be in that bag?”’ When Daniel con-
sidered how remote this tribe was, it made him re-
ally curious about what the gift could possibly be.
The servant handed the bag to the king, and the
king slowly pulled the gift out of the bag. Daniel
couldn’t believe it! To his surprise, the gift was
nothing but an empty Coca-Cola bottle.

Daniel smiled and thanked the king for the gift,
but when he got back home the Lord smote his
heart. Pondering the gift and considering how ut-
terly remote the tribe was, Daniel thought, “How
terrible it is that Coca-Cola got to this remote, un-
reached Alffrican tribe before the gospel did.”

If only the church would have the dedication
and persistence that commercial America has,
we could circle the globe with the Gospel many
times over. God give us a burden for the lost that
surpasses that of American consumerism! ~
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